‘e o* inghiialljl

< DAR ALMANDUMAH

Mpswol) diaill 6,500l b xd s duollall bVl OIS lo) aupall dugel! Olgasll
LoVl pglally wgially &,logll @lso N
oMoVl 0gially &,lazl) du,ell dusoxl! Ll

waaec Jlgs (oo

SESWISEN VYN

13¢ Y| JEVESN |

P 1a0S =0

2019 1 S>Maodl ol

570 - 591 rolxaall

939736 :MD p3,

WYlaog Wg= 1 Sgixoll g5

Arabic raelll

HumanIndex 10logleoll aclgd

il «IWMpiwYl @l i3I Apallall OlS,loll dygpll &y radl agpll :uolgo
ao> il (wlwVl wlalxiws S uaoll goixoll (oo

http://search.mandumah.com/Record/939736 ol

: ‘ .abgixo Boazl gra> .aoghiall ,ls 2021 ©
plazawl 83l 045 dclb of Jua cliSoy .albgaxo ,uiuill Fga> geo 0l lale uiuil] Bga> wlxol go gdsall Syl (sle by a>lio s3lall 030
)|> 9| )_mJ| dg&} wlxol o u\Ja> Cu el V9> (\_;UQ)ZSJW .).,g)._J| 9| CAJ).UW 8_5|9» J.;.o) QL_mg sl peiel )_u.x.d| 9| JngaJ| 9| C'\_u.\.i“ &ioJ9 Jnsd Mzud|

oglaioll


http://search.mandumah.com/Record/939736

s GulE aaal Cgidl g 5 jland) ddaa

Algiucall LM 3 ) pual) eliy A W 5 g Asalladl oL Y1 CilS jlal 4y padd) 4 5
Visual Identity of Global Fashion Brands and its Impact in Building the
Mental Image of Consumer
daaa Aude Jlgd faa
aald) panill-ddail) ¢ 1Al Ml agaal) - o AL Gudhall anidy (e
Dr. Nehal Afify Mohamed
Lecturer at Apparel Department - Higher Institute of Applied Arts — the 5% Settlement-

New Cairo
Nihalafify@yahoo.com

: Caall yadla
gLikiyl #lide 4 5 ¢ "prands" dsallall e 3Y1 S Hlad dalal) 4y 5ell &5 5Sall jualial) aaf aal 8 & pead) 4 sl
Lgeai Al cleaall 5 calaiially 4y yoi g cllgial) () Jsam gl LA e a5 ¢ sl Ll (pe J V)
8 s A5 ¢ Ledlaal s Ly ) (Say Cangd A iy il aladiuls Ll gusi 5 L) Jaan s Lpailad )l
D28 A 350 Lae ¢ adlie s adlala g L) (3 sae by s dllgiual &l 85 JSE e Jin (lay) gLl diad

e oe g lpanay Slltiall (g2l 48 A 5 ) ga el g IS HLall 020 A0S
(gl - 4l 3 ) geall - AS Hlall — Ay eadll 4 sl — 4 5¢1) 1 Apalibal) cilalsl)

= Abstract :
The visual identity is one of the most important elements of the general identity of the global
fashion brands, and it is the key to the first impression of its business activity, through which
access to the consumer and the definition of the products and services provided by
highlighting their characteristics and advantages and marketing them using specific methods
and techniques Which aims to reverse their vision and objectives, and exiting brand image
and positive impression affects the ideas and decisions of the consumer and help him to
satisfy his needs and desires, which leads to strengthen the status of these brands and build a

strong mental image of the consumer accompanied by loyalty to them .
= Keywords: ( Identity - Visual Identity - Brand — Brand Image — Consumer ) .
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